[Regulation of food advertising in Brazil: convergence and conflicts of interest].
This study conducted a comparative analysis of a bill to regulate advertising for unhealthy food and beverages with low nutritional value, submitted to public hearings in 2006, and the Resolution passed in 2010. The analysis was based on data from official documents pertaining to food advertising, identification of key actors, and their underlying arguments. As approved, the Resolution is less detailed and rigorous from the regulatory perspective. The final documents removed bans and requirements on the format, content, and theme of food advertising, especially targeting children. Stronger discussion is needed on the constitution of the public arena, public interests, and the mechanisms and processes to help guarantee them.